
The Greek supermarket environment has gone through a tough 

contraction during the current economic crisis. Many of the Greek 

supermarket brands have either merged or have been absorbed by 

their European counterparts. Aldi, Lidl and Dia have made inroads 

into the Greek market with their simple but very efficient models. 

All of these stores sell fresh produce.

However, the Greek consumer is still conditioned to support their 

local “laiki” market. Every municipality has proclaimed that certain 

suburban streets must be closed to vehicles on a given week day 

and the fresh-produce sellers set up shop at 6:00 and trade until 

about 16:00.

Screaming at the top of their voices that their produce is best 

quality, the sellers vie for the attention of the consumer, who is free 

to sample any product (other than fresh eggs).

The benefits are: “the hawkers will be in my neighbourhood every 

Tuesday” or “their quality is fresher than the supermarkets” or  

“I can haggle for the price” were some of the comments of 

shoppers interviewed by Supermarket & Retailer.

The question to SA food retailers is – what if this phenomenon 

were to reach our shores? How would you cope with this type of 

impromptu competition?
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fresh produce   By Hippo Zourides

Fresh produce the Greek way
During a recent trip to Europe, Supermarket & Retailer witnessed the traditional way that the Greek consumer still buy 

their fresh-produce requirements on a daily or weekly basis through their local neighbourhood street markets.
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national

4 September
Johannesburg

Food & Drink Technology Africa. This is one of the most important networking and business platforms for 
the beverage and food industry in South Africa, designed especially for the needs of the Southern African 
market. It gives you a comprehensive overview of the latest developments in the beverage and food industry.

4 September
Johannesburg
6 September
Cape town

Social Media Landscape Briefings. Arthur Goldstuck presents his insights from the annual definitive social 
media landscape briefing, the most influential social media briefing of the year. 

6 September
Johannesburg

The Small Business Expo is devoted to the development of small and medium-sized enterprises, providing 
a platform for small businesses to market their businesses and interact with prominent business leaders 
and representatives from a number of corporate companies. The Small Business Expo running alongside 
#BuyaBusiness Expo is sponsored and subsidised by the Eskom Foundation.

12 September
Johannesburg

The Africa Print Expo will be a showcase for the entire digital print process. It will include both suppliers and 
manufacturers of commercial and digital printers, finishing equipment, software, media and consumables.

12 September
Johannesburg

Sign Africa & FESPA Africa. This is an opportunity for sign makers and digital printers in the regions looking 
to expand their business with the potential of digital production. The expo will focus on the innovative and 
cost-effective solutions and business opportunities as well as providing visitors with the latest developments 
and trends in the global industry. 

international

20 September
London

lunch! is the UK’s multi-award-winning trade show for the food-to-go industry which attracts over 6 000 
trade buyers to source the very latest innovative products, keep up with industry developments and network
Bringing the industry together under one roof, if you are a café, sandwich bar, contract caterer, wholesaler, 
multiple buyer or deli then lunch! is your most important date of the year. There really is no substitute for 
doing business face-to-face.

21 September
Nairobi

Food Kenya 2018 is the global platform that aims to connect International Food & Hospitality Companies to 
showcase their products to the developing market of Kenya and other East & Central African countries.

26 September
London

As the lines between retail and wholesale blur, The IGD Convenience Retailing Summit 2018 will put you in 
front of leading retailers, global manufacturers and IGD’s own insight providers, sharing experiences and case 
studies that will inspire new ideas to apply to your business.
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